
Stories, memes
& videos are
designed to grab
our attention

Sharing them with
others provides a sense
of belonging & power

Emotional
messages
that fit with
pre-existing
biases

Facebook is designed
to grab and keep our
attention -That’s their
source of profit **

Humor, put downs,
anything outrageous,
unusual or surprising

When we read or
view something we
initially assume
that it is true **

Emotions and well-developed biases
override logic and the tendency to
check truth or accuracy **

Repetition and similar
messages reinforce
pathways and make it
less likely to question

Retractions & corrections
have no emotional content,
little that attracts attention,
and are rarely repeated **

“People tend to value
the information and
judgments offered by
good friends over all
other sources.” **

Access faster brain
pathways that limit
questions or reflection

Algorithms help
select meme’s that
are likely to attract
you based on your
online history
purchased from
Facebook and
other sites

**How Fiction Becomes Fact on Social Media
By BENEDICT CAREY OCT. 20, 2017, New York Times
https://www.nytimes.com/2017/10/20/health/social-media-fake-
news.html?emc=edit_th_20171021&nl=todaysheadlines&nlid=69463939&_r=0

FAKE NEWS WORKS

How Facebook Feeds Bias & Acceptance of Fake News

Bias is Reinforced
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